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Introduction

Text text text text text text text text text text text text text text text text text text
(Alderson 1957). Text text text text text text text text text text text text text text
text text text text. Text text text text text text text text text text text text text text
text text text text text

Text text text text text text text text text text text text text text text text
text text (Bakken and Schars 1937). Text text text text text text text text text text
text text text text text text text text. Text text text text text text text text text text
text text text text text text text text text.

Second-level heading

Text text text text text text text text text text text text text text text text text text
(Saren et al. 2007). Text text text text text text text text text text text text text
text text text text text. Text text text text text text text text text text text text text
text text text text text text

Text text text text text text text text text text text text text text text text
text text (Scully 1996). Text text text text text text text text text text text text
text text text text text text. Text text text text text text text text text text text text
text text text text text text text.

Text text text text text text text text text text “text text text text text text
text text” (Shankar and Patterson 2001, 496). Text text text text text text text



text text text text text text text text text text text. Text text text text text text text
text text text text text text text text text text text text.
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Figure 1 Magnetization as a function of applied field. Note how the caption is centered
in the column.

Text text text text text text text text text text text text text text text text
text text (Woodruff and Flint 2006). Text text text text text text text text text
text text text text text text text text text. Text text text text text text text text text
text text text text text text text text text text.
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